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Purpose: This study aims to design and elucidate a comprehensive model of
unconscious branding in human—information interaction within the digital
environment, with a particular focus on the silver industry. In this study,
astrology is conceptualized not as a tool for prediction, but rather as a
perceptual belief and a cognitive symbolic system involved in the processes of
meaning-making and unconscious information processing.

Method: The present study adopts a qualitative approach using a systematic
bibliometric review. Relevant articles indexed in the Web of Science database
between 2008 and 2025 were retrieved and analyzed. To map the intellectual
structure of the field and identify the dominant conceptual streams in human—
information interaction and digital branding, keyword co-occurrence analysis
was conducted using VOSviewer software.

Findings: The bibliometric analysis led to the identification of six conceptual
clusters: (1) the theoretical and interpretive foundations of brand perception at
the level of the consumer’s unconscious mind; (2) the cognitive, behavioral,
and emotional processes underlying consumer information behavior; (3) the
evaluation of advertising effectiveness from the perspective of attentional and
emotional mechanisms; (4) the analysis of consumer decision-making at the
neurocognitive level through data-driven approaches; (5) real-time neural
responses and patterns of brain activity; and (6) the role of astrology within the
proposed unconscious branding model.

Conclusion: Brand perception and preference in the digital environment are
primarily shaped by unconscious information-processing mechanisms,
symbolic cues, and temporal patterns rather than by conscious cognitive
processing alone. Accordingly, the findings of this study can provide a
theoretical and practical foundation for redesigning digital brand experiences,
developing user-centered information systems, and producing content aligned
with the unconscious mechanisms underlying human information interaction.
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Introduction

In the digital era, branding is no longer solely dependent on rational and conscious decision-making.
Rather, emotions, sensory associations, symbols, and unconscious processes play a significant role in
shaping consumer attitudes and preferences. Color, sound, rhythm, timing, and environmental context can
create a lasting brand experience in the audience’s mind even before conscious and rational evaluation
occurs. Advances in artificial intelligence and behavioral data analytics have also made it possible to
identify and analyze some of these underlying patterns.

This study examines the concept of astrology not as a tool for predicting the future or as evidence of a
causal influence of celestial bodies on human behavior, but rather as a symbolic and perceptual system.
This perspective draws upon Jung’s concept of synchronicity and employs astrology as a language for
interpreting the relationships among time, place, symbols, and subjective experiences. Accordingly, the
study aims to investigate, from a scientific perspective, the role of meaning, order, and symbolic patterns
in the unconscious processes underlying branding.

The silver industry provides a particularly suitable context for this investigation because of the
symbolic meanings associated with silver. In cultural and psychological symbolism, silver is linked to the
moon, purity, tranquility, balance, introspection, and feminine symbolism. Consumers of silver products
typically attend not only to the product’s visual or functional attributes but also seek an emotional,
authentic, and meaningful experience. Consequently, elements such as lighting, reflection, presentation
timing, the digital environment, and cultural occasions may influence audience perception and brand
preference.

This study addresses five major research gaps:

¢ Insufficient attention to unconscious, emotional, and symbolic processes in digital branding studies.

o The absence of integrated models for examining the role of temporal, spatial, and symbolic
synchronicities in human interaction with brand-related information.

e The underexplored symbolic potential of astrology as an analytical framework for examining the
human mind’s tendency to perceive meaning and temporal patterns.

e A lack of interdisciplinary research in the silver industry investigating the relationship among the
unconscious mind, symbolism, and digital experience.

o The limited application of artificial intelligence and data-driven approaches to the analysis of
unconscious perception and the symbolic dimensions of consumer behavior.

Overall, the present study seeks to develop a novel analytical model for examining human interaction
with information and the formation of brand preferences in digital environments by integrating
unconscious branding, symbolism, the concept of synchronicity, the silver industry, and data-driven
approaches.

Methods
This study adopts a qualitative approach and is classified as applied research. Its primary objective is to
examine the intellectual structure and research trends related to neuromarketing and consumer
neuroscience and to elucidate the role of neural processes—including attention, emotion, arousal,
decision-making, memory, and behavior—in shaping consumers’ responses to advertising and brands.

The present study draws upon bibliometric records retrieved from the Web of Science (WoS) database.
WoS is regarded by bibliometric researchers as a relevant and valuable data source because it provides a
comprehensive set of metadata that is essential for this type of investigation. The study was conducted
using a bibliometric methodology. Bibliometric analysis makes it possible to identify the scope of the
existing literature, influential publications, and prominent authors, as well as to examine emerging
research trajectories in interdisciplinary fields such as neuromarketing, neuroeconomics, and cognitive
neuroscience.

This approach has been widely applied in disciplines such as marketing, psychology, technology
acceptance, and consumer behavior studies and is recognized as an effective tool for scientific mapping
and the analysis of intellectual structures.
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Results

The bibliometric analysis resulted in the identification of six conceptual clusters: (1) the theoretical and
interpretive foundations of brand perception at the level of the consumer’s unconscious mind; (2) the
cognitive, behavioral, and emotional processes underlying consumer information behavior; (3) the
evaluation of advertising effectiveness from the perspective of attentional and emotional mechanisms; (4)
the analysis of consumer decision-making at the neurocognitive level using data-driven approaches; (5)
real-time neural responses and patterns of brain activity; and (6) the role of astrology within the
framework of the unconscious branding model.

Table: Cluster specification

Number of
Cluster Color Name of articles
Documents
| Red 14 Theoretical and interpretive foundation of brand perception at the
e .
consumer's subconscious level
Cognitive, behavioral, and emotional processes of consumer information
2 Green 13 gnitive, behaviord, P !
behavior
3 Dark 10 Evaluating the effectiveness of advertising from the perspective of
blue attention and emotion mechanisms
Analyzing consumer decision-making at the neurocognitive level with
4 yellow 8 .
data-driven approaches
5 Pink 6 Instantaneous neural responses and brain activity patterns
. The role of astrology within the framework of the unconscious branding
6 Lilac 1 model

Discussion and Conclusions

Through a systematic bibliometric examination of studies published between 2008 and 2025, this study
proposes an innovative model of unconscious branding in the silver industry and the digital environment.
The primary contribution of the study lies in integrating three domains emotional branding, consumer
neuroscience, and cultural symbolic systems within a four layer model. This model provides an integrated
account of the formation of brand preference, ranging from semantic and symbolic systems, archetypes,
and implicit memory to cognitive emotional processes and, ultimately, measurable neural and behavioral
responses.

The keyword co-occurrence analysis identified six conceptual clusters, demonstrating that brand
perception and preference are not merely the outcomes of conscious and rational decision-making. Rather,
they emerge from dynamic interactions among the unconscious mind, emotion, implicit memory,
symbols, and neural activity. Furthermore, by reconceptualizing astrology as a symbolic and meaning-
generating system rather than a predictive tool, the study provides a framework for the scientific
examination of symbolic beliefs in human information interaction.

In the silver industry, the findings indicate that the symbolic and sensory attributes of silver including
the moon, purity, balance, radiance, and light reflection may activate unconscious archetypes and
emotional responses and consequently influence attention, brand preference, and brand loyalty.
Accordingly, brand managers and user-experience designers can employ visual, symbolic, and temporal
elements, together with tools such as eye tracking and electroencephalography (EEG), to design more
effective and immersive digital experiences.

Nevertheless, the study has several limitations, including its focus on the silver industry, its restriction
to English-language publications, and its reliance on data retrieved from the Web of Science database.
Future research should therefore empirically examine the proposed model across other industries and
cultural contexts using more diverse datasets and experimental methods, such as EEG, functional
magnetic resonance imaging (fMRI), and user behavior analysis. Overall, this study demonstrates that the
future of digital branding requires an integrated understanding of unconscious, emotional, symbolic, and
neural processes.
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